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EXECUTIVE SUMMARY 

 

Situational Analysis 
On August 10, 2009, The Lilian Raji Agency was engaged to create two bi-coastal events to 
support S.T. Dupont’s publicity efforts in the US market.  Given September was the preferred 
month for these events, The Lilian Raji Agency strongly recommended that S.T. Dupont take 
advantage of New York City’s Fashion Week as well as Los Angeles’ Primetime Emmy Awards, 
both conveniently occurring during the week of September 14, 2009.  

• For New York, Tuesday, September 15 was the chosen date for the S.T. Dupont Shop in 
Shop Boutique at Davidoff launch party. To ensure S.T. Dupont CEO Alain Crevet 
received “face time” with press during the busy fashion week schedule, The Lilian Raji 
Agency also coordinated a media dinner and invited key editors from luxury lifestyle, 
men’s lifestyle, business, and travel press.  

• For Los Angeles, The Lilian Raji Agency recommended a focus on celebrity outreach to 
develop S.T. Dupont’s Ambassador Program.  The Lilian Raji Agency negotiated at 
significant discount a Platinum sponsorship of the Madison and Mulholland Charitable 
Giving Emmy Suites, which afforded S.T. Dupont opportunity to interact with Emmy 
Awards nominees and other celebrities, introducing them to S.T. Dupont and identifying 
possible candidates for S.T. Dupont’s Ambassador Program. 

 
Results 
THE MEDIA DINNER:  DINNER AND CONVERSATION WITH ALAIN CREVET 

• Out of 38 extended invitations, 23 accepted; of this, 18 attended, with the remaining 5 
canceling on the day of the event.   

• In attendance included editors from Robb Report, Elite Traveler, Worth, Esquire, 
ForbesLife, International Herald Tribune, National Jeweler, Veranda, Men’s Journal, 
Men.Style.com, Departures and Smokeshop. 

• The five cancels include T: The Style Magazine for New York Times, Details, 
Portfolio.com, City Magazine and an E! Channel Correspondent.  T, Details and 
Portfolio.com cancelled with request to send press materials. 

• Press coverage includes articles in Men.Style.com, Smokeshop Magazine, Elite Traveler 
Online, Elite Traveler Book, Men’s Journal, and Worth Magazine.  Worth Magazine has 
also extended a free ad in the publication, an opportunity valued at $21,465.   

• The overall press response has been very positive, with The Lilian Raji Agency receiving 
numerous emails of gratitude for being invited. Several commented on the value of the 
presentation Alain Crevet gave in bettering their understanding of the brand, and interest 
in future editorial coverage of S.T. Dupont. Many commented on the ingeniousness of 
holding the dinner during Fashion Week and all were impressed with the quality and 
caliber of their dinner companions. 

• Of note, the media dinner occurred during several high profile events, including the 
Michael Bastian Men’s Collection Show, Marc Jacobs Collection Show, and Vanity Fair 
Party. Three editors commented on leaving the Michael Bastian show early to attend the 
dinner.  
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LAUNCH PARTY:  S.T. DUPONT SHOP IN SHOP CORNER AT DAVIDOFF  

• The established goal of 85 guests was met, with more than 15 people turned away at the 
door for not being properly credentialed.  

• A press release announcing the new partnership was sent via wire service and has since 
received 35,080 impressions and 827 reads.  

• The event was also included on the official Fashion Week Calendar, which resulted in 48 
invitation requests to attend by press and local socialites.  

• Press attendance included New York Post, City Magazine, International Herald Tribune, 
Black Book, Worth, Elite Traveler, Sherman International, Black Enterprise, 
WhatsWear.com, Esquire Taiwan, Velvet Magazine, Fashion Tribune, New York 
Magazine, Robb Report, the Fashion Reporter, Japanese Magazine, Stitch, New York 
Style Times, SOMA, Social Life, Smoke Magazine, Metropolitan Style and Cigar 
Aficionado.  

• Press coverage to date includes Luxist.com, Cigar Aficionado, Smokeshop Magazine, 
Elite Traveler, Social Life, Cigar Weekly, Cigar Advisor, and Cigar Smoking. Several 
comments about the shop opening were also found on Twitter. 

• Esquire Taiwan interviewed Alain Crevet for an upcoming story on S.T. Dupont.  Black 
Book Magazine interviewed both Alain Crevet and Ron White for a column discussing 
favorite things.  

 
LOS ANGELES:  MADISON AND MULHOLLAND EMMY SUITES  

• 52 celebrities attended the Emmy Suites; of which 12 were either nominated for an 
Emmy Award or were part of a television show that was nominated.  Of this, 4 either 
won an Emmy Award or were part of a winning show. 

• 12 celebrity, wardrobe and prop stylists from various Emmy nominated television shows 
also attended, including Desperate Housewives, True Blood and Dexter.  Several inquired 
about receiving product to use on their shows.  

• Press attendance included television shows E! Style Network, The Insider, Extra! TV 
Guide Channel, and publications New York Times, Huffington Post, US Weekly, Los 
Angeles Daily News and several other publications (see entire list in full report). 

• Press coverage to date includes a :30 sec spot on Extra! that prominently showcases S.T. 
Dupont products, discussion of the Ligne 2 lighter on actress Katee Sackoff’s blog, TV 
Guide correspondent Nick Verreo’s blog, actress Bella Thorne’s blog; online publications 
Huffington Post, Divas Who Dine, Celebrity Gossip, CelebrityDB, LA.com, Karin 
Salkin’s Entertainment News; and print publications US Weekly and Paris Post 
Intelligence, a Tennessee newspaper featuring Emmy winner Cherry Jones and Us 
Magazine. 

• Karen Lee, Americas Area Manager for S.T. Dupont, conducted two interviews featuring 
S.T. Dupont with online news shows Gossip TV, and Eligible TV. 
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MEDIA DINNER:  Dinner and Conversation with Alain Crevet 
 

Save the Date Email 

 

 
A Save the Date email was created and hosted online 
at http://stdupont.lmrpr.com. This email was 
distributed four weeks prior to the event to 38 
editors-in chief at select business, men’s lifestyle, 
luxury lifestyle and travel publications.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Invitations 

 
Invitations were made to resemble black 
credit cards, with each guests name and 
company embossed in silver on the front of 
the cards. 
 
Cards were placed within a 2.25 x 3.75 
opalescent pearl metallic envelopes 
embossed with butterflies.  These envelopes 
were in turn placed in 5x5 envelopes. 
 
All envelopes were hand addressed in 
calligraphy.  
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S.T. Dupont “Museum” Room 

The first guest arrived at 6:45pm and enjoyed 
canapés and cocktails as remaining guests trickled 
in by 7:30pm.  
 
A separate room was created within the event 
space to simulate an S.T. Dupont “museum”, 
where members of the press could preview pieces 
the Defi and Diamond Collections.  Press took 
advantage of this opportunity to closely examine 
products, familiarizing themselves with the high 
quality of S.T. Dupont craftsmanship.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Paul Andre with Nick Sullivan, Esquire Magazine’s Fashion Director 



S.T. Dupont September Events Re-Cap Report 

Prepare by The Lilian Raji Agency 

7 of 14 

 

The Dinner 

 
In addition to providing seating name cards, each 
menu was printed customized with a welcome 
note addressing each guest by name.   
 
The three course dinner began at 8pm with a 
presentation by Alain Crevet.  Stimulating 
conversation continued through the evening, with 
the final guest leaving at 10:30pm.  
 
 

 
 
 
 
 
 




